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T
echnically, Will Hobbs’s job title at the Snake River Sporting Club is 

director of outdoor pursuits. But, to best describe what he does, it’s 

easier to call his job “director of fun.”

WORDS KELSEY DAYTON

IMAGE JONATHAN SELKOWITZ

‘Director of Fun’ 

LOVES HIS JOB
H O B B S FA C I L I TAT ES O U T D O O R A C T I V I T I ES  AT S N A K E R I V E R S P O RT I N G C LU B

“I get to do 

what I love 

every day 

and share it 

with so 

many people.” 

– Will Hobbs

[ [
Hobbs runs the club’s activities such as archery, 

fly-fishing, horseback riding, and shooting—

basically everything outdoor-related at the club 

other than golf. The outdoor program sets the 

sporting club apart from other clubs in the area. 

“We pride ourselves on offering the full Jackson 

Hole experience, but in a private club atmo-

sphere,” Hobbs said.

Hobbs grew up in Virginia and has always loved the 

outdoors. He discovered archery at a summer camp 

and started bowhunting when he was 15. It was his 

love of bowhunting big game that brought him to 

Jackson in 1997. The seasons are longer here, and 

the area has lots of forests to explore.

In Jackson, he pursued his dream of becoming a 

fly-fishing guide, first attending guide school then 

working for an outfitting company. It was while 

fishing that he met one of the developers of what 

would become the Snake River Sporting Club. 

Hobbs started working for the club in 2005, left, 

and returned two years ago in his current position.

Recently, the club constructed a 3-D archery course 

with life-sized targets of game animals where peo-

ple can shoot faux elk and mule deer. The new tar-

gets helped bolster the popularity of archery at the 

club among all ages.

There’s nothing better than seeing someone pick 

up a bow for the first time and hit a target. “Their 

eyes brighten and they have to get a bow of their 

own,” Hobbs said.

While archery is Hobbs’s primary passion, he loves 

all the activities at the club. There’s a network of 

trails across the ranch property for horseback rid-

ing, with some trails perfect for beginners and other 

options for more advanced riders. People also take 

horses onto nearby national forest land to explore. 

Then, there is the fishing. “The fishing is spectacu-

lar,” Hobbs said. The ranch has five miles of Snake 

River frontage on its property. Members can wade-

fish and float the area. It also has several well-

stocked ponds. Like all the activities, the fishing is 

for all ages and abilities. 

Hobbs and the club are in process of developing a 

new skeet range and adding a shotgun component 

to what the club already offers. “I see where that is 

really going to take off in the future,” he said.

As the club’s membership continues to grow, Hobbs 

sees the facilities and what the club offers growing at 

the same rate. “It’s a work in progress right now,” he 

said. But it’s always fun. “I get to do what I love every 

day and share it with so many people,” he said. n
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One has a local tattoo studio with a year-long waiting list. 

Another former student just moved to the West Coast after 

holding several successful art shows in Jackson. Houda even 

proudly bragged about the third grader he once taught who 

had so much energy and looseness in his art, which may have 

just looked like scribbles to the untrained eye. 

“It just makes you cry, you’re so proud of how hard they 

work and how accomplished they are,” he says. 

Houda never intended to become a teacher. He went to 

college for fine art in South Dakota and traveled around the 

West looking for work. When he found himself in Jackson in 

1979, he took a job as a log home builder. 

One day, the local art teacher at the time, who worked with 

Houda in construction during the summers, mentioned to 

him that he would make a great art teacher.

“And I still to this day don’t know why he said that,” Houda says.

After some work accidents forced him out of the building 

business, Houda began substitute teaching for all grades 

and subjects throughout Teton County. 

“I did this for a few years, so I 

got to follow these kids as they 

grew up,” he says. “I got to see 

the same kids, spend time with 

the same kids, and really get to 

know them.”

Eventually, he had the oppor-

tunity to teach art full-time at 

Jackson Hole High School, where he spent the remain-

der of his career. Houda loved teaching so much that 

for many years he would teach after-school art programs 

for elementary students in addition to his high school 

duties. He was also artist-in-residence for special art 

and literature retreats, and he spent time teaching work-

shops during the summers.  

Mostly, he cared about connecting with students, whether 

they bonded over art or life in general. If a student didn’t 

have time in his or her schedule for an art class, Houda 

would fit the student into his planning period. 

“I spent time one-on-one with students,” he says. “It didn’t 

even need to be about art. It could be about life, it could be 

about whatever. That is a big part about the teaching thing. 

It isn’t just about getting your decimals in the right place, it’s 

just life, trying to share and sort things out.”

In the spring of 2016, Houda officially retired from teach-

ing at Jackson Hole High School. While he has big plans to 

clean out his art studio, work on his vintage Harleys, focus 

on his own art, and hang out with his wife of 44 years, Judy, 

you can see in his face that he will never stop teaching. 

“People do a lot of rich things,” 

he says. “People are doctors 

and nurses. There are many 

angels out there helping other 

people, but I was never going 

to be a doctor. This was cut out 

for me. Teaching was the rich-

est thing that I could have done 

with my life.” n

INSPIRING 
STUDENTS 

THROUGH ART 
Houda Retires After Successful Teaching Career

WORDS J.T. Hayes | IMAGE Jonathan Selkowitz

WHEN RECOUNTING SOME OF HIS MOST MEMORABLE ART STUDENTS, RETIRED JACKSON 

HOLE HIGH SCHOOL ART TEACHER GREG HOUDA SMILED AND TEARED UP A LITTLE AS HE 

BRAGGED ABOUT SOME OF HIS FORMER STUDENTS. 

“TEACHING WAS THE RICHEST 

THING THAT I COULD HAVE 

DONE WITH MY LIFE."

– Greg Houda
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“I can’t say enough about the professional  

team you have surrounded yourself with and  

I look forward to being a part of JHStyle now and 

in the future. Thank you again for the support 

your magazine has given to my business.  

It will not be forgotten.”

—Nanette Mattei, Nanette Mattei Design, owner

“JHStyle—It is beautiful! 

The content is making me fall in love with the 

community—again and again!”

—Fran VanHouten, Rainmaker Coaching, owner 

“A huge congratulations on your first  

issue of JHStyle.  It has the best articles and 

layout of any magazine we have seen so far.  

Love the look, love the feel.”

—Kimberly Green, Svalinn, owner

“I greatly admire your Style Magazines. They are 

elegant, informative and a joy to read.”

—Brigid, visitor from California

Awarded Certificates 
of Excellence 

for Editorial, Design and Promotional 
Magazine Publishing

–Western Publications Association Maggie Awards

Distribution
JHStyle Magazine maximizes results for our 
advertising partners by targeting affluent 
residents, second homeowners and
visitors via qualified distribution to high-end
retail boutiques, galleries, hotels, resorts,
spas, restaurants, medical offices, private FBO
executive lounges and the Jackson Hole Airport.

JHStyle has a repeat-readership rate of four, 
creating high exposure to your ad message.  
Over 72% of our target audience takes JHStyle 
home with them as a souvenir, for future 
reference or to pass on to family and friends.

JHStyle is complimentary and is restocked
weekly and/or bi-weekly at over 140 locations
in Jackson, Teton Village and Teton Valley.

Benefits
• Exclusive Exposure
• 72% Take-Home-Rate
• Upscale Readership
• 3.9x Repeat Readership
• Award-Winning Publisher
• Captive & Receptive Audience
• High Demographic Target Market
• Guaranteed & Verified Distribution

Award-Winning
Our award-winning titles have included: 
JHStyle Magazine 
TellurideStyle 
WesternStyle 
Four-CornersStyle 
MontroseStyle
Colorado SpringsStyle 
Telluride & The San Juans Adventure Guide   
Fly-Denver Magazine 
Crested Butte & Telluride In-room Guides 
The Official Winter Guide for Telluride
The Ouray Official Visitor’s Guide 
The Official Guides for Blues & Brews
and Telluride Jazz Festival

J.C. Bush Media, LLC
Marketing Colorado, Wyoming & The West 

Since 1986 
jhstylemagazine.com

EXUM
 Reaching Your SUMMIT
  WORDS MORGAN McGLASHON   |    IMAGES ANDY BARDON

I 
laugh out loud as the large Ford F150 bounces down the dirt road to 

the Death Canyon trailhead. In addition to the seven people squeezed 

into the cab, there are another 10 people sitting in the bed of the truck 

amongst 20 packs with skis, boots and poles. A couple more are hanging 

off the back while I see another darting through the forest, racing the 

truck to our starting point.

The truck pulled up to the trailhead and we hopped out. Already, my excitement for the day 

was mounting. We checked transceivers, packed our packs and set out hiking in tennis shoes 

up the muddy Death Canyon trail towards Phelps Lake.

I knew the trail well. In the summer it is the easy go-to activity to hike to Phelps and jump off 

the rocks into the lake. So I thought, okay, I know this trail. I can do this. However, we only 

made it about a quarter of a mile before veering off the trail and heading essentially straight 

up the mountain in front of us. It was slippery mud amongst a ton of sagebrush on what felt 

like a 90 degree slope and every time I leaned forward for traction, my skis knocked me in the 

head. As I looked towards the top, I wondered how I would ever make it. To top it off, I was one 

of two girls in a group of extremely fit 30-year-old men who, within 10 minutes of hiking, had 

already soared in front of me.

Brenton Reagan, who had graciously invited me to take part in the Exum Live to Ski Camp 

that day, assured me this would be the hardest part, but somehow I didn’t quite believe him. 

Eventually, after what felt like hours of taking one step forward and two steps back through the 

mud and bushes, we stopped to put on our ski boots, skis and skins.

I was thrilled for a break and a change of pace from the rigorous hiking until I realized, just 

as I was getting to the snow where everyone was regrouping, that the majority of the pack had 

already taken off skinning up the hill. I hadn’t even gotten my pack off to begin putting on my 

boots. We were barely an hour into the day and I was already frustrated.

I had a misconception that since I was a strong skier, hiker and climber that mountaineering 

would be a piece of cake, but after just one hour, I realized I couldn’t have been more wrong. 

My perception of having an upper hand when it comes to the mountain lifestyle and outdoor 

experience quickly went out the door with this new sport called mountaineering.

After falling over once or twice, I managed to switch from my muddy tennis shoes to my ski 

boots on the side of the steep slope. I began skinning up what looked like, from that angle, a 

mountain with no summit. >>

“I had a misconception that since I was a  

strong skier, hiker and climber that  

mountaineering would be a piece of cake, but 

after just one hour, I realized I couldn’t have 

been more wrong.”

Inspire
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DEBORAH FOX’S COLORFUL PAINTINGS OF BISON, BEARS, AND BARN OWLS 

FEATURED AT THE GRAND TETON GALLERY SEEM TO BURST FROM THEIR 

CANVAS ENVIRONMENTS. THEIR EXPRESSIVE EYES WILL DRAW YOU IN AND 

LEAVE YOU LONGING TO SPEND TIME IN THE TECHNICOLOR GRASSLANDS OF 

FOX'S FANTASTIC VERSION OF THE TETONS.

Fox grew up skiing with her mother, Alicia 

Siegler, and late sister, Kate Kossler, in Austria. 

The family moved to Colorado when Fox was 

very young and they eventually made their way 

to Jackson Hole in the 1970s. 

Siegler, who is one of Fox’s greatest artistic influ-

ences, worked in Grand Teton National Park and 

taught skiing locally. Fox’s uncle, Will Bassett, 

guided for Exum Mountain Guides, and Fox 

grew up following her athletic family up hilltops, 

across rivers, and down snowy peaks. 

“We were outdoor people,” Fox laughs. “We 

didn’t spend a lot of time inside.” 

They even practiced falconry and traveled the 

world together, living a happily unconventional 

life filled with creativity and respect for their 

natural surroundings. 

In an effort to spend more time together as 

physical activities became harder with age, Fox 

and Siegler joined the Teton Plein Air Painters, 

a group dedicated to practicing their art in the 

outdoors. Fox advanced quickly in the group and 

soon began painting daily, exploring different 

subjects and mediums.

Friends and fellow painters encouraged Fox to 

experiment with watercolor on canvas, which 

is now her medium of choice. This unusual 

choice of mediums is unpredictable and dif-

ficult to master, which is precisely why Fox 

enjoys it so much. 

“I love the hydraulics of it,” Fox says. “Things 

flow into each other. I paint wet a lot of the 

time, which is when you paint, pour water over 

it, and watch it move. It takes a lot of effort to 

make it look effortless.” 

Fox, who studied pre-veterinary medicine in col-

lege, eventually focused on animals as the subject 

matter for most of her work. She sees connection 

in all of nature, and especially in endangered crea-

tures whose fate is ultimately tied to our own. 

“That’s why I paint animals most of the time,” 

Fox says. “It helps me connect with my human-

ity, with nature, and with what’s going on with 

the environment, even if I am not able to be in it 

all the time.” 

Through her art, she seeks to educate people 

and inspire them to conserve the wild creatures 

that speak through her dreamy watercolors.

“There are a million reasons why we do any-

thing, but mostly, I paint because it makes me 

happy, gives me joy, and takes me to a really 

good place,” she says. “I make happy art.”  n

“There are a million reasons 

why we do anything, but 

mostly, I paint because it 

makes me happy, gives me 

joy, and takes me to a really 

good place.”  

– Deborah Fox 

Fox creates wildlife art 

WORDS Michelle DeLong  |  IMAGES Courtesy Deborah Fox
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JACKSON HOLE & THE TETON LIFESTYLE

The Science  
of Jackson Hole

Explore

Summer/Fall 2017

®

JACKSON HOLE & THE TETON LIFESTYLE

Winter/Spring 2016-2017
Thinking

  Elevated
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Mission
JHStyle Magazine unveils the unique 
character of Jackson through the eyes 
of those who make this community so 
special. Providing award-winning editorial, 
content and design along with unmatched 
distribution has been core to the success 
of the Style Magazines. JHStyle advertisers 
gain high repeat exposure and capture rates 
for a defined target market of locals, second 
homeowners and visitors.

Audience
JHStyle Magazine targets affluent residents 
and visitors via qualified, targeted distribution 
to high-end galleries, retailers, restaurants, 
spas, medical offices, country and golf clubs, 
five-star hotels, resorts, premier in-flight 
executive lounges and private FBOs servicing 
Jackson Hole.

Exposure
Research shows print magazines continue 
to outperform all other media in driving 
purchasing intent.  Readers voluntarily choose 
print media and their affinity for the magazine 
content transfers to the related advertising 
messages. JHStyle Magazine works with our 
business partners to make sure ad placement 
maximizes ad exposure. Exit surveys reveal 
over 74% of JHStyle Magazine readers make 
an active purchasing decision based on an 
editorial and/or ad in our publications. 

Contact
Jeff Bush / Owner-Publisher
jeff@jcbush.com • 970.728.3422
Connie Tyler / Advertising
cetyler2013@gmail.com • 307.699.1337
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Ad Size 1x

Full $2,895

Two-Thirds $2,360
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Third $1,425

Quarter $1,025
SPECIAL SECTION LISTINGS 
Includes photo and/or logo plus 
short description. 

$695

EXCLUSIVE—JHStyle Catalogue™  
Full Page Ad $1,995

DISTRIBUTION
25,000 per issue
140+ distribution points
Print and online exposure

PREMIUM LOCATIONS 
Back Cover			   $4,895
Inside Front/Back/Page 3		  $3,310
Pre-Contents			   $3,150

ANNUAL CONTRACT (TWO ISSUES)  
5% Discount Per Issue

PAYMENT REQUIREMENTS 
50% deposit upon contract. Balance due 30 days 
net upon publication release.

AD PRODUCTION 
�One hour of ad production is included  
in rate. Additional ad production will  
be billed at $90 per hour.
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�Space - September 28 • Materials - October 10

Ad Sizes of Style

Advertising Rates

QUARTER PAGE HORIZONTAL


